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Creative Tourism
Cultural Tourism Management
Destination Management
Event as Marketing Communication Tool
Introduction to MICE and Event Businesses
Meeting and Incentive Tour Management
Organization of Tours and Tour Guiding
Tour Operation and Tour Business Management
Tourism Resources
Tourist Behavior
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- Thattep Mekpyoon, Dharmaditay Sukulbrahman, Lechun Saeguay, Angkana Yaiyong, "Perspective of People Living in Bangkok toward VR in
Tourism Industry", EnvironmentAsia 2021 “Challenge of Global Environmental Changes in the 21st Century” (2021)
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