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Academic Writing for Business Research
Advanced Managerial Economics
Advanced Strategic Management
Business & Social Responsibilities
Business and Social Responsibilities
Business and Social Responsibility
Business Management for National Security
Business Policy
English Required by Graduate School
independent study
Innovation for Environment and Well-being
Innovation for Environment and Health
Leadership in Business Organization
Managerial Negotiation
Organization & Management
Organization and Management
Organization and Mangement
Organzaton and Management
Orgnization & Management
Principles of Management
Research Methods in Business Administration
Research Methods in Management
Selected Topics in Management
Seminar
Social Enterprise
Special Problems
Strategic Leadership
Strategic Management
Business and Social Responsibility
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SAULBIR

- Phiphat Nonthanathorn, "Causal Factors of Socially Responsible Leadership Influencing to Corporate Image of Suvarnabhumi Airport”, 7115815
dunAntin3ds 20 (2) (2015) 48-58

- Phiphat Nonthanathorn, "Influences of Socially Responsible Leadership and Organizational Citizenship Behavior on CSR Activities Participation of
Employee of Government Saving Bank", 115d15du1auinida 20 (3) (2015) 61-71

- Phiphat Nonthanathorn, "Influences of Socially Responsible Leadership and Stakeholders’ Perception of Corporate Social Responsibility on
Corporate Image of Chiang Mai International Airport", 215&15831ANtin33a 21 (2) (2016) 202-214

- WAINSAFdES A58, Nawin Minakan, Phiphat Nonthanathorn, Tipparat Lachavichien, "Factor Analysis of Social Marketing Factors towards the
Environmental Friendly Products Buying Behavior of Consumers in Thailand", 219d13dunautinida 22 (1) (2017) 67-80

- WA.A5.WIHNW Jundr530, Phiphat Nonthanathorn, "A Study of Relationship Among Good Governance, Perceptions of Combating Corruption and
Perceptions of Public Service Delivery in Context of Tak Province", 215d13d@uauiinida 22 (3) (2017) 143-154

- Phiphat Nonthanathorn, "Influences of Socially Responsible Leadership and Perception of ISO26000 on Satisfaction in Public Transport Vehicles",
13d1sdNIANIndds 23 (2) (2018) 18-31

- alans anfa, Thongchai Srivardhana, Phiphat Nonthanathorn, Tipparat Laohavichien, "The Influence of Corporate Social Responsibility
Perception to Brand Love with Mediating of Customer-Centric Model of Brand Community: A Case Study of Food Company’s Social Media Brand
Community", BU Academic Review 19 (2) (2020) 190-206

- %aUAUG WIFISNS, Phiphat Nonthanathorn, Tipparat Lachavichien, Thongchai Srivardhana, "THE RELATIONSHIP OF SOCIAL MEDIA
INFLUENCER, CUSTOMER EXPERIENCE MANAGEMENT, CUSTOMER ENGAGEMENT AND SERVICE BRAND EVALUATION TO BRAND
TRUST IN BEAUTY CLINIC BUSINESS", 7158150511355 uA3uns31aa 11 (2) (2020) 89-111

- Sgaas ygyan, Phiphat Nonthanathorn, "Knowledge, Attitude, and Practice towards Cannabis Use among People in the Central Region of
Thailand", 215815duAMin3de 26 (2) (2021) 69-86

- Phiphat Nonthanathorn, "The Cannabis Economy: Introductions", 215&15du1antinide 26 (2) (2021) 102-112

- 9A155 dYANsn1s, Phiphat Nonthanathorn, "Knowledge, Attitude and Practice towards Mitragyna Speciosa usage among People in Bangkok
Metropolitan®, 2158158 11ain 38 27 (2) (2022) 149-163

- 123651 nuandvd, Phiphat Nonthanathorn, "Product Attributes of Facial Skincare with CBD Products Affecting to Consumers’ Purchasing Decision
in Bangkok Metropolitan”, 215d13duautinidu 27 (3) (2022) 89-103

- Phiphat Nonthanathorn, Panisara Thitatorn, "Influences of Socially Responsible Leadership and Stakeholders’ Perception of Corporate Social
Responsibility on Corporate Image of Hat Yai International Airport", 21581sinunsednsg3ialszend 16 (25) (2022) 48-62

Y

1155 ulavasuA3e, Phiphat Nonthanathorn, "Attributes of The Cannabis Caf?s Selected by Consumers in Bangkok Metropolitan”, 215815du1au
n3%e 28 (3) (2023) 27-45

- Juian wlauuel, Phiphat Nonthanathorn, "Product Attributes of Cannabis Seasoning Selected by Consumers in Bangkok Metropolitan”, 715813
duAninida 28 (3) (2023) 45-60

- fiso1 anelsene, Phiphat Nonthanathorn, "Product Attributes of Cannabis-Infused Energy Drink Selected by Consumers in Bangkok Metropolitan”,
213d1sdNIANINAJs 28 (3) (2023) 81-90

- N356lN1% 1Q§u, Phiphat Nonthanathorn, "Attributes of Cannabis Dispensary Selected by Consumers in Bangkok Metropolitan", 2158158 u1auiin
398 28 (3) (2023) 97-113

- a8d1 Waufi, Phiphat Nonthanathorn, "Product Attributes of Cannabis-infused Toothpaste Selected by Consumers in Bangkok Metropolitan",
213d1sdNIANENGd8 28 (3) (2023) 114-125

- W1 Twadl, Phiphat Nonthanathorn, "Attributes of Cannabis Exhibition Selected by Consumers in Bangkok Metropolitan”, 1158158 u1aninide 28
(3) (2023) 126-143

- d@s=n1 laudy, Phiphat Nonthanathorn, "Product Attributes of Cannabis-Infused Body Care Product Selected by Consumers in Bangkok
Metropolitan", 7138158 u1Aindde 28 (3) (2023) 144-163

- Phiphat Nonthanathorn, Panisara Thitatorn, "Influences of Socially Responsible Leadership and Stakeholders’ Perception of Corporate Social
Responsibility on Corporate Image of Don Mueang International Airport", 2158133unani 41 (1) (2023) 195-216

FEAVUUIEG

- Phiphat Nonthanathorn, "Influences of Strategic Leadership and Strategic Communication on Effectiveness of Strategic Management",
PSYCHOLOGY AND EDUCATION 58 (3) (2021) 2112-2118
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- dAasuan J1Ivav, Phiphat Nonthanathorn, "The causal relationship model of factor influencing quality of work life of the military nurses Bhumiphol
Adulyadej Hospital", n131lszauiannisseauand dnanuiniassiauasnistiod asei 2 (2014)

- 33nWs504 $audns, Phiphat Nonthanathorn, "Socially Responsible Leadership and Organizational Culture Affecting the Corporate Social
Responsibility Practices of SCG Chemicals Group", n15Ussauiunn13ssausd d1iuinisgsiauasn1siyd asen 2 (2014)

- alg26 ava1a, Phiphat Nonthanathorn, "Causal Factors Affecting Effectiveness of Sajja Saving Groups in Nakhon Si Thammarat Province", n13
UszapAein193sauf d1uinisgIfauasn1stayd a5 2 (2014)

- @%3uns uriaaviaaw, Phiphat Nonthanathorn, "Causal Factors Effecting the Success of One Tambon One Product (OTOP)", n1sudssai®nig
sEaUER d1uiuragsiauasnistioud asein 2 (2014)

- dngdiariundndana, Phiphat Nonthanathorn, "The Strategies Corporate Social Responsibility Used in Image Building of the Government Savings
Bank", n131ssauian1sseauand dnanuinuisssiauasnistiod asei 2 (2014)

SEAUUNMTIR
- UNWNWSAFES 582, Nawin Minakan, Tipparat Laohavichien, Phiphat Nonthanathorn, "The Correlation between the Marketing Mix and the

Attitude to buy an Environmental-friendly Product of Generation Y.", SIBR-RDINRRU 2014 CONFERENCE ON INTERDISCIPLINARY BUSINESS &
ECONOMICS RESEARCH (2014)
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