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- SARANTHORN SASITHANAKORNKAEW, "n159u41d175 a21ugiasngiinssunisilaviulsa lduiaunaasanaulu 4 3niaiisay”, 119413
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"Behavioral Usage, Utilization and Gratification of The KU SmartBus Application of Kasetsart University Students”, 213815 fimAd1das53Aiouding
10 (1) (2016) 77-92

- laszAu Ja9iauy, SARANTHORN SASITHANAKORNKAEW, "PATTERNS OF COMMUNICATION AND FACTORS AFFECTING NON -
FORMAL TRADE WITHIN ONLINE GAMES", 2sasileyauniiiaut 9 (8) (2017) 209-220

- §Ains wenavd, SARANTHORN SASITHANAKORNKAEW, "The Relationship between Social Supports and Line Application Usage Behavior of
Elderly in Ubon Ratchathani Province", 7138153385190 W3t uAs drumusaAdnsasdvaNaAIdgas 12 (2) (2017) 184-197

- 15¢ 395An1afia, SARANTHORN SASITHANAKORNKAEW, "The Analysis of Factor of Thai Daily Newspaper’s Social Responsibility in the
Opinion of Journalists", 215d13uuBtAE?S 24 (2) (2017) 188-213

- SARANTHORN SASITHANAKORNKAEW, "Factors predicting the Intention to Use Social Network of Monks in Bangkok", 215815338319 ws¢
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- ud.ASougy willaana, SARANTHORN SASITHANAKORNKAEW, "CONTENT MARKETING PROCESSES OF LIVERPOOL FC'S OFFICIAL
FACEBOOK PAGE IN THAILAND FOR BUILDING CUSTOMERS' ENGAGEMENT AND LOYALTY TO LIVERPOOL FC", 21581333851 QW5 suAS
dnuussAtdasuardvnuddns 14 (1) (2019) 270-289
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(4) (2021) 203-217
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- ud. v AuFF91, SARANTHORN SASITHANAKORNKAEW, Warapan Apisuphachok, "INFORMATION PERCEPTION CONCERNING NOVEL
CORONAVIRUS (COVID-19) THROUGH SOCIAL MEDIA ON THE ATTITUDES AND PREVENTIVE BEHAVIORS OF CITIZENS IN BANGKOK",
275815 UUNINIUIATNI AL 8 (9) (2021) 18-33

- w5 Junsnay, SARANTHORN SASITHANAKORNKAEW, Warapan Apisuphachok, "EXPOSURE TO PUBLIC RELATIONS,
PERCEIVED IMAGE AND PRODUCT PURCHASE DECISION OF CAFE AMAZON FOR CHANCE OF CONSUMERS IN BANGKOK", 715&15u11
PIUIATNTIAIL 9 (3) (2022) 285-298

- ud.duan lragmuigy, SARANTHORN SASITHANAKORNKAEW, Warapan Apisuphachok, "THE INFLUENCE OF ONLINE MEDIA EXPOSURE
AND MARKETING MIX ON PURCHASE INTENTION FOR DETACHED HOUSE OF GENERATION Y, 75d@13uvvinunaswnssail 9 (5) (2022)
313-330

- ud.olguen d9udu, SARANTHORN SASITHANAKORNKAEW, Warapan Apisuphachok, "FACTORS EFFECTING TO ACCEPT TECHNOLOGY
TO USE PODCAST OF WORKING AGE", 15&15um13iunasnssdil 9 (4) (2022) 185-199

- ud.waaulwau Twitias, SARANTHORN SASITHANAKORNKAEW, Warapan Apisuphachok, "THE INFLUENCE OF ONLINE MEDIA AND
MARKETING MIX FACTORS TO PURCHASE INTENTION OF PLANT BASED MEAT CONSUMERS IN BANGKOK", 2158153M1aninu1asns el 9
(5) (2022) 146-160

- ud.olgsiung udvlsudss, SARANTHORN SASITHANAKORNKAEW, Warapan Apisuphachok, "FACTORS INFLUENCING THE ACCEPTANCE
AND USAGE BEHAVIOR OF THE PAO TANG APPLICATION'S USERS", 113d15uvvinuinsns5Ail 9 (4) (2022) 245-259

- ud.nsnun WEI550, SARANTHORN SASITHANAKORNKAEW, Warapan Apisuphachok, "The Relationship between Media Exposure,
Satisfaction and Organizational Commitment of the Personnel of Offiffice of the Permanent Secretary for Defence”, 2158158 a1iuianisilavin
Uszne 13 (1) (2022) 133-149

- umnanadaindnduiing Tauzd2550f, SARANTHORN SASITHANAKORNKAEW, Warapan Apisuphachok, "Media Exposure, Perception,
Utilization and Paticipation of Public Relations Informationsamong the Royal Thai Air Force Personnel", aamiuianisilaviulssing 13 (2) (2022)
168-184

- 3d11 fygy, SARANTHORN SASITHANAKORNKAEW, "THE STUDY ON CREATION OF MUSIC PROGRAMS WITH COPYRIGHT FROM
ABROAD OF WORKPOINT CHANNEL NO.23", 715813unniuiasnssdil
10 (5) (2023) 187-193

- Wasuns dunsialana, SARANTHORN SASITHANAKORNKAEW, Warapan Apisuphachok, "THE INFLUENCE OF SOCIAL MEDIA, ATTITUDE
AND REFERENCE GROUPS ABOUT THE PURCHASING INTENTION OF FOOD SUPPLEMENT PRODUCT FOR HEALTH NATURE FARM",
215815 0UIINUIATNS AL 10 (4) (2023) 373-383

- WA 3nsuan, SARANTHORN SASITHANAKORNKAEW, Warapan Apisuphachok, "THE INFLUENCE OF INSTAGRAM REELS USAGE
BEHAVIOR RELIABILITY AND THE MARKETING MIX FACTORS TO TRAVEL INTENTIONS OF GENERATION Y", 215815:m1aniauiasnsseil 10
(3) (2023) 135-151

- 3914m5 A52ny, SARANTHORN SASITHANAKORNKAEW, Warapan Apisuphachok, "THE INFLUENCE OF PUBLIC RELATIONS MEDIA AND
MARKETING MIX FACTORS ON CONSUMERS BUYINGBEHAVIOR FOR INTHANIN COFFEE IN BANGKOK AREA", 11581511 1A SN 56il
10 (3) (2023) 81-94

- anlauayvnng, SARANTHORN SASITHANAKORNKAEW, Warapan Apisuphachok, "FACTORS AFFECTING THE USAGE BEHAVIOR OF
DIGITAL TECHNOLOGY TO SOPPORT WORK OF THE OFFICE OF THE NBTC: A SINGLE POINT DATA SEARCHING SYSTEM", 715d1544n
UMUIATNTIAUL

10 (3) (2023) 152-170

- Aeyel51 Bgywniie, SARANTHORN SASITHANAKORNKAEW, Warapan Apisuphachok, "FACTORS INFLUENCING THE ACCEPTANCE AND
USAGE BEHAVIOR OF THE ONED APPLICATION’S USERS", 713d15uu1aninuinsnssil 10 (2) (2023) 387-400
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- SARANTHORN SASITHANAKORNKAEW, ud.5uan5al wawnad, ud. 43091 donuan, ud. unds duden, ud. gaden ngaanasslay, waissodan
&91Mu79, "Exposure to Online Reviews and Marketing Mix Factors That Affect Gen Y's Intention to Use Caf?", 7138158 UInenn1siunerAIansuas
fvanddEns 7 (2) (2024) 760-771

- ud.wieuuil Twndady, SARANTHORN SASITHANAKORNKAEW, Warapan Apisuphachok, "INFLUENCE OF PACKAGING ELEMENTS ON
BRAND IMAGE AND THE BUYING DECISION TO PURCHASE JAPAN BRAND DESSERT PRODUCTS", 73d15uuavinuinsnsstl 11 (2) (2024)
204-213

- ud.q3n51 dauuan, SARANTHORN SASITHANAKORNKAEW, Warapan Apisuphachok, "FASHION MICRO - INFLUENCER'S ATTRIBUTIONS
ON INSTAGRAM REELS, ATTITUDES AND PURCHASE INTENTION OF MILLENNIALS", 715d15uunnuasnssail 11 (2) (2024) 242-252

- wasuIml Seyadzelay, SARANTHORN SASITHANAKORNKAEW, Warapan Apisuphachok, "PERCEPTION OF PUBLIC RELATIONS,
ATTITUDES, AND PARTICIPATION IN CORPORATE SOCIAL RESPONSIBILITY ACTIVITIES AMONG EMPLOYEES OF PTT PUBLIC
COMPANY LIMITED", 21sd15umnannuinsnssdil 11 (2) (2024) 34-43

- ud.25581m1 naluna W, SARANTHORN SASITHANAKORNKAEW, Bhanond Kumsubha, "FACTORS INFLUENCING THE ACCEPTANCE AND
CONTINUOUS USE BEHAVIOR OF CHATGPT ARTIFICIAL INTELLIGENCE", 115d@15uvnWiunasnssdu 11 (2) (2024) 120-129

- ud.uwsnt un3, SARANTHORN SASITHANAKORNKAEW, Bhanond Kumsubha, "FACTORS INFLUENCING THE ACCEPTANCE AND
BEHAVIOR OF USING CREATIVE MEDIA APPLICATIONS", 1n5d5uumannuinsnsseil 11 (2) (2024) 280-288

- ud. Fr5uns 9225501, SARANTHORN SASITHANAKORNKAEW, Warapan Apisuphachok, "ONLINE MEDIA EXPOSURE AND CONTENT
MARKETING AFFECTING DECISION - MAKING ON USING THE ELECTRONIC COMMERCE PLATFORM LAZADA", 11581541 1unAsns s el
11 (2) (2024) 164-172

- ud.douaunn s, SARANTHORN SASITHANAKORNKAEW, Warapan Apisuphachok, "ONLINE ADVERTISING MEDIA EXPOSURE
ATTITUDE TOWARDS BRAND AMBASSADOR AND BRAND IMAGE THAT INFLUENCES THE INTENTION TO PURCHASE CELINE BRAND
PRODUCTS", msd1samnauiuinsnsseil 11 (3) (2024) 283-291

- 90U Twéﬁum%, Bhanond Kumsubha, SARANTHORN SASITHANAKORNKAEW, "T - POP: ASTRATEGY FOR COMMUNICATING THAI
MUSIC TO BECOME SOFT POWER", 215&15uu1aWnuinsnssdt 11 (2) (2024) 76-85

- gfeyiie uinl5udss, Bhanond Kumsubha, SARANTHORN SASITHANAKORNKAEW, "THE NARRATIVE STRATEGY AND INSPIRATION FROM
CHARACTER CONTENT UNDER THE CONCEPT OF BABY SCHEMA ON FACEBOOK", aivnawuiasnsseil 11 (3) (2024) 87-95

- W35audws g2y, Bhanond Kumsubha, SARANTHORN SASITHANAKORNKAEW, "A STORYTELLING OF ENVIRONMENTAL BRAND OF
RUBBER KILLER BRAND", snWnunasnaseil 11 (3) (2024) 247-255

- SARANTHORN SASITHANAKORNKAEW, ud.15qy55 Wiladuns , "The Causal Factors Affecting The Acceptance of Thaichana Application”,
213d15n15dsEdNRuSuasnIs Taw 17 (1) (2024) 36-51

unalIidalunisussaquiginig
SEAUAG

- ud.lndsuns Tam Lﬁ'uvgu, SARANTHORN SASITHANAKORNKAEW, "Self-Regulation in Selecting First-Page Criminal News of Daily Newspapers",
N15U5MAEINITURNTIRNNNINENR LN BATATEAS INLUURANWILEU A597 9 (2012)

- SARANTHORN SASITHANAKORNKAEW, uﬂﬂﬁﬁﬁné s=zawuyey, "THE ADOPTION OF PARENTS IN PROVIDING CHILDREN GRADE 1USING
A TABLET COMPUTER", n1sissaiannisssauané

wiInena sz Usedn?tl 2556

a9 “WaviTouasuinnssu

dn1sWaniidedn’ (2012)

- WAIWIH? SUUNS, SARANTHORN SASITHANAKORNKAEW, "PREPARATION OF TELEVISION CORPORATIONS TO CREATE PUBLIC
AWARENESS TO ENTER THE ASEAN COMMUNITY", n1gus+apianni1ssssiuand (2013 SPUC National Conference) 13a1 navmidauazamas?
NH35A7

Wian1sWaiun (Research and creative solutions for development) sinandursUvu Inewasays (2013)

- wsnquaind Jundius, SARANTHORN SASITHANAKORNKAEW, "The Approach to Ethical Content Regulations of Satellite Television Media in
Thailand", 1515z NITINITUINNNINER BN BASAIEAS AN 51: d1NAnuAIdnS, d AT HgAIEASUaTUTU195519, A1 NuBaAIdAsuasdvaAN
A1dns (2013)

- ud.Aun1n1 #5996, SARANTHORN SASITHANAKORNKAEW, "THE RELATIONSHIP BETWEEN EXPOSURES TO ONLINE VIDEOMEDIA WITH
VIOLENT CONTENT, ATTITUDES , PARENTING STYLESAND BEHAVIORS OF YOUNG IMITATORS IN BANGKOK", n1sussaiisnisssauani
wInenaudsdvu Usedn?t 2556

Ba9 “wavuidouasuinnssu

o o

gn1aWaunign” (2013)

- ud.W3s6id 11791, SARANTHORN SASITHANAKORNKAEW, "Information Exposure,Attitude and buying Decision of Ready Meal Food through
Online Social Media among People in Bangkok", n131szauiann1siasiid uananuidussa Ui uasuiuied a9 6 ininga us i ga1ua iund
(2015)
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- ud.niinn Ad1anne, SARANTHORN SASITHANAKORNKAEW, "The Analysis of Public Relation Strategies of "Pun Pun" Bike Share Project in
Bangkok", n1slszaiaini1sasei 53 aavunninenauinunseigns (2015)

- lassAu 7097us, SARANTHORN SASITHANAKORNKAEW, "Pattern of Communication and Factor Affecting Non — Formal Trade Within Online
Games", n1sUsvuAIwIN1T LA ULIG

FIUANBIUFIVeAaLHUAU Inandadu A59N 6 (2016)

- afinn1 Yaweangiaius, SARANTHORN SASITHANAKORNKAEW, "The Japanese Mass Media’s Ethics through Press Release on the Topicof
Disasters Released by NHK", n151ssaignisssauand

ca v oo

snarAgunsuEAdaiaunudiu Inaditein adil 6 (2016)

- afitins »3W ey, SARANTHORN SASITHANAKORNKAEW, "INTERNAL COMMUNICATION AND ITS EFFECTIVENESS TOWARD EMPLOYEES
OF AP (THAILAND) PUBLIC COMPANY LIMITED", n1sisapianisssauans

A WAL ITaAaLHuA L Inafiivgu a599 6 (2016)

- 2579Au1 Aula3ns, SARANTHORN SASITHANAKORNKAEW, "CONTENT MARKETING IN SOCIAL MEDIA OF GMM TV, 1515z a3 annis
seauTinNAadAdnslszane A5IN 6 (2017)

- 2Au f1a29F, SARANTHORN SASITHANAKORNKAEW, "Publishing of Violent Photograph related to child abuse on front page THai Rath

Newspaper", n15issaiainisuaziid uanaviuidassauafasan "uuninena aiiasulddvan.. wavdiundaudssnd Inadund.0" uninenaus1aag
UA5595%wJU1 (2017)

- ud.alnwssa n&Aa37ant, SARANTHORN SASITHANAKORNKAEW, "The Influence of Thai Media Entertainment and Marketing Factors on
Travel Behaviour of Chinese Visitors in Thailand", ICMSIT 2017: 4th International Conference on Management Science, Innovation, and Technology
2017 Suan Sunandha Rajabhat University (2017)

- uNE17 5a1gel navuda, Kajohn Fyeted, SARANTHORN SASITHANAKORNKAEW, "Social Media Exposure, Attitudes, and Purchasing Decision
toward Clean Food among Consumers Generation X and Generation Y in Bangkok", N1515sa39n155sAUA LA suIuIT@ aninandad3dvu asen
12 1s+dnil 2560 (2017)

- J5¢s Wauraa, Kajohn Fyeted, SARANTHORN SASITHANAKORNKAEW, "Attitudes toward In-Stream Ads on Youtube and the Generation Z
Consumer Responses", n1sdszamignnisiiaiiduananuids ssauindnfnw a5 14 unninendasiuigussuas (2018)

- ud.lgynTsn RIyUsunsena*, SARANTHORN SASITHANAKORNKAEW, Warapan Apisuphachok, "Factors Affecting Behavioral Intention to
Use Digital Magazine Applications of Generation Y", The 4th RSU National and International Research Conference on Science and Technology,
Social Sciences, and Humanities 2019. (RSUSSH 2019) (2019)

- Suans §7uwswad, SARANTHORN SASITHANAKORNKAEW, Warapan Apisuphachok, "Factors Affecting Acceptance and Behaviors of Using
Online Dating Applications ofWorking Women in Bangkok", The 4rd RSU National and International Research Conference on Science and
Technology, Social Science, and Humanities 2019. (RSUSSH 2019) (2019)

- Warapan Apisuphachok, SARANTHORN SASITHANAKORNKAEW, ws3in1 375501, "An Overview Study of Communication Arts and Information
Theses, Kasetsart University during 2011-2017", RSU National Research Conference 2020 (2020)

- SARANTHORN SASITHANAKORNKAEW, d13&1 Wauwedss, "Exposure to Content Marketing in Social Media, Customer Engagement and the
Loyalty of Thai Cosmetic Brands", n151ssqumniannis a5eii 58 aininenainuasdtdns (2020)

- SARANTHORN SASITHANAKORNKAEW, iiniien 1U3asuina, "The Influence of Social Media on Decision Making to Buy a Cat for Adopting of
Working Age", n151ssauinin1sssauafinsyi1s waviaiaainaiandunsens (2020)

- waa1 Adnad, SARANTHORN SASITHANAKORNKAEW, "Acceptance and Usage Behaviors of Gmarket Global Application”, RSU National
Research Conference 2020 (2020)

- guWas u2985una, SARANTHORN SASITHANAKORNKAEW, Warapan Apisuphachok, "Effect of Social Media on Knowledge Attitude and
Decision Making of Thai Labour for Working at Republic of Korea through Employment Permit System (EPS)", n1515sau3tn1suasiind uanainuilve

SEAUMBUA UUEIRASIN 8 U5l 2564 “n1sagsanuadidsugia uasdvan Tugadinidilul” (2021)

- 197y55 Wiladuns, SARANTHORN SASITHANAKORNKAEW, Kajohn Fyeted, "THE INFLUENCE OF PERCEIVED USEFULNESS, PERCEVIED
EASE OF USE, COMPATIBILTY, AND SOCIAL INFLUNCE TOWARD BEHAVIORAL INTENTION TO USE THAICHANA APPLICATION", n13
Uszaininissseuafinisddulssand Usedntl 2564 “3aTudludvauiuldaundav” (2021)

- NS Fazdian, SARANTHORN SASITHANAKORNKAEW, Warapan Apisuphachok, "Influence of Online Public Relations and Communication
Amongst Fan Which Affect Viewing Behavior in Korean Artists Online Concert", n1313sauiann1sua siid uananuidus sa ufiua suugifin5ei 8
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