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Judau
Advan.Business Management for Accountants
Advanced Marketing Management
Consumer & Business Market Analysis Strategy
Consumer Behavior
Consumer Behavior and Business Analysis
Cooperative Education
Digital Age Strategy Marketing Management
Digital Marketing
Economics for Better Living
Gem and Jewelry Grading and Appraising
Integrated Advertising and Sales Promotion Strategy
Knowledge of the Land
life Skill for Undergraduate Student
Life Skills For Undergraduate Student
Marketing Channel Management
Mathematics & Computers in Everyday Life
Modern Enterprise
Principles of Marketing
Sales Promotion
Sales Promotion and Event Marketing
Selected Topics in Botany
Special Problems
Tourism Marketing Concepts & Application
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- Sirirat Kosakarika,"Nadhakan Shinnaranantana, Kunawis Suphawanich , "Brand Equity and Product Loyalty of Samsung mobile phone of Bangkok
consumer”, International Journal of Arts and Sciences (2015)

- Prapimpun Limsuwwan,”Nadhakan Shinnaranantana, "Emerging Functional Food Trends in Thai Market: Exploring Nutritional Product Knowledge
and Consumer's Purchase Intention”, The 6th International Conference on Business and Economics (2015)

- “Nadhakan Shinnaranantana, "Thai Consumer Behavior in Social Networks: A Literature Reviews", The 3rd International Business Conference &
Workshop' that held on 1-3 May, 2017 (2017)

- "Nadhakan Shinnaranantana, Daoroong Aiyadech, una1lqdidn lasas, "Influence of Beauty Bloggers on Purchasing Decision of Cosmetics
Consumers in Bangkok", International Journal of Arts and Sciences; International for Business and Economics (2017)

- "Nadhakan Shinnaranantana, "Internet Shopping and Buying Behavior of Baby Boomers in Bangkok, Thailand", IISES 36th International Academic
Conference London, UK. (2018)

- Phanthipa Srinammuang,”Nadhakan Shinnaranantana, "Corporate Social Responsibility: the higher education in Thailand", ISER 545th International
Conference on Science, Technology,
Engineering and Management (ICSTEM-2019) (2019)

- "Nadhakan Shinnaranantana, Chonlada Sajjanit, "CONSUMERS’ WILLINGNESS TO PAY FOR GREEN HOSPITAL PRACTICES: THE CASE OF
THAILAND", The 2019 WEI International Academic Conference (2019)
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