dayaarrsdunringaaindnsA1dng

9 unTUIRA udvauia

AWNUINNTEINTG Sa9AIENT115E #9AR  N1ATPINITNAIN AKEUITNI55A
N15A1TINWMAUIVE NS
5.M. 2558 - 5.m. 2562 NI TINITNaIn ALLUEINIS55A

n1sAnN®  A.U.( N15RU N15RUTEUINY5Emd), IInendusssuddns | Ing,
U5.3.(N150a70), IW1@INsalNInede, ne,

d1uBuro1gy/dula N19AAIN, N15JAF15N1TAAIN, NITARINUUFY, N1TUFUTYNAFUNUS

Judau
Advanced Marketing Management
Advanced Marketing Business Economics
Advanced Marketing Management
Business Communication in Marketing
Costomer Relationship Management
Customer Relationship Management
Customer Relationship Management
Independent Study
Independent Study
Integrated Advertising and Sales Promotion Strategy
Integrated Marketing Communication
Knowledge of the Land
Principles of Marketing
Pronciples of Marketing
Sales Promotion
Salesmanship
Special Problems
Special Problems
Strategic Brand Management
Strategic Brand Management
feyniLe

TA59n15978

il 2553-2554  TAsdn1saanuuLLEun1sAadrsuuulseauseauaains Iiaduninaa szt 2554 (Fmiatasenas ) ldsumuainnis Wiadou
AANA

f] 2555-2556  TAsn1saanuuLASaviad 159155 uSuusus nva. Usedntl 2555 (HaminTasenas ) Tesunuannnis luiadugfinng

il 2558 n1sudusAmdNRUSAugnA1salugiuazn1sut Tl lglunamandmnssu ( Wimiclasenis ) Tasunuannnuaiusi

il 2558 TAsIN153Fan1saSNAUANRNAINNITUE WIS nAd TS lugsAadndmnineinauazidanaddwlulsama ng ( Hainlasenis ) 165y
NUINNURIUND

il 2559 TA5INSAMMUALNUNAENSN1ITFTNUASNAMaANT drdnWauimaTulafainiduasglaisdumed (avdnrsuviau) ( Waniilasenis ) e

SunuandinWamamaTula dain dua snldsdumnd (a9An15uvau); GISTDA

il 2559 TAsIn1sd1529A1wWRINalagndrvasdugsfaudnisuasaaniw Wi Usedntl 2559 (WaninTasenis ) Tasunuainnas T uasuane
f1 2559-2560 nsdadsUAGNAMASEUABRNd N Taan UL W INg ( ¥mi11a59n15 ) TATUNUIMNURIUG

il 2560 TAsIn15d1529AWRINalagnf1vasd egsAudnisuasaaun W I Usednd 2560 ( WaninTasenis ) Tasunuainnas Wi uasuaie

il 2560 Tasvn1sd1s73uazlsziiun1ssugdayadimndrsuanlsrangundisansaufiusuaad dnan. ( Wininrlasenis ) Tasunuandiineunaiun
wmaTuTafiaaniduasnid1sdund (avAn1sumiaL)

i 2560-2561  iladaduuadnainsadlususavAnsNTaNaNasanssuIun1sanduladaviaswnataisgaiian1sagardalwanngamnwuriuas ( Wi
TA59n15 ) TATUNUIMNNINURUIDIR5H6IUN1TIAYIINITIIY ALLUZUITEIA ANTINENFUNBASANEAS

il 2561 Tasvnsauddandsnnmansallviasdng ( GISTDA Promise ) a1av @van. ( iauninTasenig ) lasunuanndinvumaTulafiadniduasy
ARFSHUMA (B9ANITUNNTI)

il 2562-2563 Tasun1ad152AIMRINaTlIgnAgsAaALlay N1 T uAT1a Used1Tl 2562 ( HaminTasnis ) Tasunuainnis Wi uasuans

il 2563 1m59n15 Recheck to Rebrand wiavdinvuwasiuima Tulafianniduaznldass und (avanisumian) ( daniilasenis ) ldsunuaindnin
VeI TulafarniAua s id1sd W (a9AN1TNKIT)

il 2563 Tasvn1sd1513nmiawalagnaigsfafiandias 152491112563 ( Waniilasenis ) Tasunuainnis Tiiliuasmane

il 2563 WANTENUTAINTUIUNS UL BaELE TnAdan1saaauuuiiiusanadms @ ud1assmn X ( Fmilasinas ) Tdsuuaniusiels

adrn1enan Yszintsudszanm 2563 vuna 1.3 drldinatuaavuuiiawmuiunaing (1)T1sen1siainiamiasdninisinisnain

Mninsvaqadia 21/1/68 win 131 3




dayaarrsdunringaaindnsA1dng

9 unTUIRA udvauia

AWNUINNTEINTG Sa9AIENT115E #9AR  N1ATPINITNAIN AKEUITNI55A

il 2563-2564 WanNITNUUNUAINAMNLLTUADIANINTsIaA UALSUAUNF ANIF RS L5dwsaudia ( 1w Tasenis ) Tasunuainnasnuwau1anasd
dMIUN153A1NTASIN15338 ALLUFUNTE5A

1l 2564 wWansgnuLavlssdunisalsianusuanisan Ay suaswmiida X ( Wniilasenis ) Tasunuanninigni1snain Ansuin1agsna
il 2564 WanIuaInmansallusuanlisanimuavladauasarminfdauusudinifiuussama ( Wniilasenis ) Tasunuainniaiginisnaia
AUEUFN5551

1] 2564-2565 wWanTEMULAIYAANAMULSUSLAraIAUsEnauaLS UATiTidaAI R lad aundanndwas lsEwsaudin X ( HmiiTasenis ) ldsunu
AMNAINUNRAILIEIS HAULIEU955A9 Usrdnil 2564

1] 2565-2566 1msvn1ad1579AMRINalIgnAtgsAaAadiia Usedndl 2565 ( HminTasinisg ) Tasunuainnas Il uasnuay

1l 2565-2566  Tms9n15d15IANMANBalAUAINTURRSaUsadvANUaIN 1IN WALEINssmna Ine Taulssunn 2565 ( Hminlasenas ) Tasunuain
NN WRLEBLN sene Ine

il 2566 TAsIn1sd152n MA nEalavAnsuasAI MR alazavlid 1 lad 2ud srasn 1sniiidsiil seme ng (Wi Tasenis ) lasunuainnig
N LA s Ine

il 2566-2567 n1sANAnEANLATE TS aTnurlsrnaugsAguUnInnssuRuLSsIR ATl ulinssadvndaudrauinnssuidasuibian ass s uad
( §92uTA59n15 ) Tasunuanmizaudnisuazdnnisnudiun1siinaudwisa lunisudvdivaavlssind (uwa)

il 2565-2566 n1sd&IUI VAN NAA T SEFUNISaisaLUsUANINAsaAWANlIFauNd AN RS L5 TwsanaN X ( minTasinig ) lasunuannay
NUWUID115E] ALz HI555973 Uszdntlaudszunos 2565

1l 2567 Tasvn1sd1529n 1 miwalauaviliduldd 1w saavn1snwidsuial ssmd ng ( WminTasenis ) Tasunuainnisnwid sl seined
Tne

unaidelulisd1siginig

SEAUAA

- Aaunqe s1dw, Chuenchit Changchenkit, Songporn Hansanti, "Factor Effecting Project Feasibility of Cement TransportationService for Xayaburi
Hydro Power Plant of MIB Holding Co., Ltd", 215815 §5A2153vif1l 6 (1) (2014) 141-154

- Chuenchit Changchenkit, "The Effect of Corporate Brand Personality on Brand Equity of Pasteurized Milk Products.”, 715815321015 aninenae
Wan1sATIng susaAEasuasdInuAIEnS 41 (1) (2021) 105-124

- Chuenchit Changchenkit, "Relationship between Consumer Perception Process and Brand Equity : A Case Study of Sustainability Marketing of
Cafe Amazon Coffee Stores", 15d1531n15@alddnslszund 14 (1) (2021) 56-67

FERAUUIUILG

- Chuenchit Changchenkit, "Value Creation Through Customer Relationship Management in Cement and Building Materials Distribution",
International Journal of Multidisciplinary Thought 05 (01) (2016) 383-390

- Chuenchit Changchenkit, "Brand Personality Communication of Thai Fashion Design Apparels", Review of Integrative Business & Economics
Research 7 (s1) (2018) 330-337

- Chuenchit Changchenkit, "Geo-Informatics and Space Technology Corporate Brand Personality and Implementation in Thailand", Review of
Integrative Business & Economics Research 7 (s2) (2018) 15-23

- Chuenchit Changchenkit, "Influences of Corporate Brand Personality on Buying Decision Process of Residential Condominium in Bangkok",
Review of Integrative Business & Economics 8 (s1) (2019) 76-84

- Chuenchit Changchenkit, "Corporate Brand Personality and Personal Branding Procedures in Non - Profit Organization.", International Journal of
Trade, Economics and Finance 10 (2) (2019) 43-47

- Chuenchit Changchenkit, unaM sy Jdenam, "Impact of Sustainability Marketing: An Empirical Study on Consumers' Perception and Attitudes
towards Bio Plastic Coffee Cups in Thailand", International Journal of Trade, Economics and Finance (IJTEF) 11 (3) (2020) 45-49

unawidelunisysseuiginig

SLAUAR

- Chuenchit Changchenkit, undmfien 1adanly, "Expectation and Perception of Customer towards Service Quality of Somdech Pharapinklao
Hospital Outpatient Department”, n15issaumviginisssauafidunuinisgsfauaznisiiod asen 8 (2020)

- Chuenchit Changchenkit, "Effect of Consumer Perception Process towards Sustainability Marketing on Brand Equity of Coffee Stores X", n13
Ussamidanig AN 4 AINENFUNBASAIENS Inaand3512 (2020)

- UNAMNSSTNT I@nesenade, Chuenchit Changchenkit, "Motivation to Buy and Online Shopping Behavior via AlExpress"”, n151U5zaumwi®inis
seauTid1IuinIsgINaLaznIsid asn 8 (2020)

- undNMAIAgIiie feed, Chuenchit Changchenkit, "Factors Influencing Audiences' Behavior and Perception towards Online Television Programs
in Bangkok", n1sdssapmininissseuafidiuinisgsianarnisted asen 8 (2020)

Mninsvaqadia 21/1/68 min 2310 3




dayaarrsdunringaaindnsA1dng

9 unTUIRA udvauia

AWNUINNTEINTG Sa9AIENT115E #9AR  N1ATPINITNAIN AKEUITNI55A

- uwdInnE nadu, Chuenchit Changchenkit, "Customer Satisfaction towards Marketing Mix Factors of Krungthai Next Mobile Banking in
Bangkok", n151ssaunmnianni1aseaugifidaiuirisgsfauaznisiieud aseii 8 (2020)

- UNFMINTYA maﬁas“;, Chuenchit Changchenkit, "Perception of Characteristics of Micro Influencers Affecting Consumer Behavior of Vitamin
Supplement Products in Bangkok", n15dssaumniainisssiuanfd1uiuinisgsianazniadyd asein 8 (2020)

- Chuenchit Changchenkit, "The Effect of Brand Experience on Brand Equity of Book Store X.", n1ailssauiannistiaufin@nuissauad At 19
(2021)

- Chuenchit Changchenkit, "The Effect of Brand Image on Purchase Intention and Brand Loyalty of Bottled Water.", 3rd National and International
Virtual Conference on Multidisciplinary Research (2021)

- Chuenchit Changchenkit, "The Effect of brand Personality and Brand Elements on Purchase Intention of Pasteurized Milk Brand X.", n1515zaju
AN 13NNGIAIALUTNINTTUNWNTIANTITA LR UssdnTl 2564 (A5vT 8) (2021)

- Chuenchit Changchenkit, "Customer Engagement and Brand Experience Affecting Purchase Intention of Pasteurized Milk Products X.", n1sisvau
AUINITILAUBIR ATIN 20 UNINENA LN BASTATNTAS INeNBAAWNILEU (2023)

SELAUUNUITIR

- Chuenchit Changchenkit, "Value Creation Through Customer Relationship Management in Cement and Building Materials Distribution", International
Journal of Arts and Sciences' ( IJAS ) Conference (2015)

- Chuenchit Changchenkit, "Key Account Management Implementation in Industrial Market", The 6th International Conference on Business and
Economics (2015)

- Chuenchit Changchenkit, "Corporate Brand Personality and Implementation”, International Interdisciplinary Business-Economics Advancement
Conference (2017)

- Chuenchit Changchenkit, "Brand Personality Communication of Thai Fashion Design Apparels", SIBR 2017 Osaka Conference on Interdisciplinary
Business & Economic Research : Advancing Knowledge from Interdisciplinary Perspectives (2017)

- Chuenchit Changchenkit, u19&1139d91 navsaam, "The Social Media Exposure and Online Clothes Buying Behavior in Thailand.", ISES 36th
International Academic Conference, London, UK. (2018)

- Chuenchit Changchenkit, "Influences of Corporate Brand Personality on Buying Decision Process of Residential Condominium in Bangkok.", SIBR
2018 (Osaka) Conference on Interdisciplinary Business and Economics Research. (2018)

- Chuenchit Changchenkit, "Corporate Brand Personality and Personal Branding Procedures in Non - Profit Organization.", International Conference
on Marketing, Business and Trade ( ICMBT2019) (2019)

- Chuenchit Changchenkit, undmnsniué awsdna, "Social Media Advertising Perception Affecting Consumers’ Decision Making Process of
Online Bakery Shops in Thailand", The 12th International Conference on New Ideas in Management, Economics and Accounting 2023 (2023)

- Chuenchit Changchenkit, "The Implication of Brand Experience and Customer Engagement Effect on Purchase Intention of Pasteurized Milk
Product in Thailand", The 9th International Conference on Marketing, Business and Trade (ICMBT 2024) (2024)

- Chuenchit Changchenkit, "Brand Experience and Customer Engagement for New Pasteurized Milk Product Development in Thailand.", SIBR
Conference on Interdisciplinary Business & Economics Research (2024)

sIanavuundualunisdssguiginig

- Best Paper Presentation Awards by IEDRC Conference (ICMBT2019) 15411l 2562 Bav "Corporate Brand Personality and Personal Branding
Procedures in Non Profit Organization." aan ICMBT 2019, Tokyo, Japan

- Best Paper Award sy Usedntl 2564 18ad "wansznuvanlszdunisaldauusudiisanauaumusuddnmmida X 20 nsdssapdannisiaudadnen
seauaf AS9N 19 Usrdnil 2564

- MUATLALATW NIAUTIENY SEAURLAU NusaAdaSuazdvaNA1dns Uszdntl 2566 1Bav "n1slidausnaavgnaiazlszdunisaldaiusudfilinasa
ATt auUNF AW RS IsEWSaNAN X" 31N WUINENFUNBATANFAS FTNENUAFAWNILTU

- Certificate of Appreciation - Outstanding Work at 2024 9th ICMBT Marketing 15411 2567 329 "The Implication of Brand Experience and
Customer Engagement Effect on Purchase Intention of Pasteurized Milk Product in Thailand" a1n International Conference on marketing, Business
and Trade (ICMBT 2024)

»
av &

wauddoiiilustanissiusanaszuint 1 unsian 2553 - 21 unsiAu 2568

Mninsvaqadia 21/1/68 win 321 3




